Capturing the Multimodality of Evaluation — A Case Study of Online Film Reviews

As a multimodal social networking site, YouTube has become a venue for different forms of
critical expression, reviews and commentaries. Similar to other genres, film reviews underwent
substantial changes when they expanded to online media, which offered an unprecedented array
of platforms and modes. This study is part of a larger project which investigates the inventory
and the interplay of semiotic resources that are used in online film reviews in order to express
evaluation. It draws on SFL and further input from pragmatics studies of social media and
cinematic discourse (e.g. Hughes & Riley 2012, Janney 2012, Zappavigna 2017). Based on a
detailed case study of a sample from the Corpus of Online Film Reviews (COFR, currently
under construction), it compares two programs for multimodal analysis, MAXQDA and
Multimodal Analysis Video, exploring their merits for a functional video analysis. The
examination showcases the benefits and challenges of the two programs in the multimodal
annotation of the corpus, which forms the basis for complex semiotic analyses of evaluation
and thus helps to systematically expand our existing knowledge of evaluation strategies,
including those drawing on resources other than language.
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